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1 Leveraging on a world of responsiveness

yi Responsive ID and behaviour

Visual Cosmos

Typography

Basic Colours

B Being Daily Responsive

The “In Your Face® Communication Principle
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And this
IS whart
the future
looks like.
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NEOTALENT VISUAL INTRODUCTION

to the age of ta

RESPONSIVE WORLD
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SO, we creatred a technically efficient =
identity that Incorporates several highly
distinctive elements that contribute 10

a personalised and evolutionary feel.
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This system symbolises the encounter
pbetween corporate rationality and

human organic feel — Incorporating
small Imperfections, detalls of design

. that imply that rationality happens
: within a human context.
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The Mobile & Digital FL

from a responsive anc

Ture Inspiration
Multli-screen world

INSIGHTS
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The Notflons of Rigor and lechnical Ability
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We focused on the most relevant
value of them all

INSIGHTS
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Stretching to Fit The Skill -
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and the notion of scouting and talent

finding expertise.
And to make It fit the challenge
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NEOTALENT VISUAL INTRODUCTION

Primary expression of Logo and Brand
designation, acting as sighature.

NEOTALENT

NOVABASE
GROUP COMPANY

LOGO + BRAND
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NEOTALENT

GROUP COMPANY

‘ LOGO + BRAND '
N

VISUAL INTRODUCTION

O TALENT

GROUP COMPANY

18
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EOTALENT

NOVABASE
GROUP COMPANY

LOGO + BRAND
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—)TALENT

NOVABASE
GROUP COMPANY

LOGO + BRAND



NEOTALENT VISUAL INTRODUCTION

In each case, the distance between the Logo
and the Brand Designation uses the distance
7 has exemplified on the illustration below.

NE.  TALENT

distance x

NOVABASE
GROUP COMPANY

NOVABASE
GROUP COMPANY

LOGO + BRAND
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LOGO + BRAND

NEC-OTALENT NECOTALENT

NOVABASE NOVABASE
GROUP COMPANY GROUP COMPANY
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NEOTALENT VISUAL INTRODUCTION

ID Messaging:

‘ ABILITY '

‘ EXPERIENCE '

‘ AGILITY '

‘ TRUST '

LOGO + BRAND
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NEOTALENT VISUAL INTRODUCTION

When combined in printing materials,

the claim assumes it self like a signafure,
always featuring aligned by the bottom-left
side of the logo.

The space we are leaving between logo
and claim Is of the same proportion of the
Srand Designation (asif it was there and
its always our reference).

[0go + Claim N E‘:"I-A I_ E N -I-

1 ne responsive
people.

LOGO + BRAND



NEOTALENT VISUAL INTRODUCTION

When combined in printing materials,

the claim assumes It self like a signature,
and the “rond Desonaion gets a positioning
in sequence of the logo (when in institutional
documents) or a free yet balanced/elegant
positioning (when it comes to communication
and advertising basis).

Logo + Claim
+ Brand
Designation

Paradigm shifts,
manager anxiety,
and ready

to market goals.

NOVABASE
GROUP COMPANY

NEOTALENT

| 1

'he responsive
people.

LOGO + BRAND

>






SSSSSSSSSSSS

The "firTing
diversity”
visual cosmos

WWe enhance this capacity by
creating a puzzle made of different
seemingly Impossible 10 organize
shapes and pleces that yer become
organised and harmonised within <

The Neotalent world, - ®
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We are all different,
we all behave diffe rent,
we all do different things.
Neotalent delivers

“all this abilities

N a organised

opTimised fashion. s




We build a ®
of versarility

That Is deeply 4 -

rooted ar the logo, '

geTring from It The NEDTALENT
shapes from which Nl-. HEA R
we'll creative a | A

responsive/mutable
graphic system and
aesthertics.
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. The patterns can serve

" as spread or frontispiece
of presentarions,

booklers and other brand
manifestarions, In or out

of The avallable statiochary:.




VISUAL COSMOS
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\Vad Sans Fill Regular Viad Sans Lignt

Mad Sans Fill Regular Voo -ans <eoular
Mad Sans Fill Bold Mad sans Bold

Mad Sans Fill Black Wad Sang Black




NEOTALENT VISUAL INTRODUCTION

Roboto font family

Roboto Light
Roboto Light
Roboto regular
Roboto medium
Roboto Black
Roboto Black Italic
Roboto Black

Roboto mono Light
Roboto mono Light
Roboto mono Light
Roboto mono Medium
Roboto mono Medium
Roboto mono Bold
Roboto mono Medium

Arial font family

Any variation from Arial type

TYPOGRAPHY
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NEOTALENT VISUAL INTRODUCTION

Principal

Principal

Complementary

‘ COLOURS '

cmyk: 3, 5, 3, 5
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Principal

Principal

Complementary

‘ COLOURS '

rgb: 241, 237, 236
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Principal

Principal

Complementary

‘ COLOURS '






The usage of
adicional colours,
Though, Is sporadic.

The |

11

=

(@)

— Y
O

D @

()

8

|_

Z L
—

<

aln colours are

L

pasic ones and

The complementary
should not go beyond
what's shown on the

presented references.
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NOVABASE

SubTitle

[
QC Maio
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The responsive people
NOVABASE
30 | Maio | 2019 P — 00

2000 especialistas de IT
due Tfrocam conhecimento
entre si, desde as areas
C

as aplicacbes as
nfraestruturas.

PRACTICAL USE

The responsive people

2019

The responsive people
NOVABASE
30 | Maio | 2019 P — 00

Sao feitas entrevistas peridodicas
com o colaborador e reunibes

cde steering consigo para avaliar o
desempenho e evolugéo

cdo colaborador.

Pesquisa Acolhimento

Selegao Acompanhamento

Validagao Gestao

Contratagao

/ N
N /!




NEOTALENT VISUAL INTRODUCTION

Presentation Templates
horizontal

Lorem ipsum
Dolor sit amet

Lorem ipsum dolor sit amet, consectetuer adipi-
scing elit, sed diam nonummy nibh euismod
fincidunt ut laoreet dolore magna aliquam erat
volutpat. Ut wisi enim ad minim veniam, quis
nostrud exerci tation ullamcorper suscipit lobor-
fis nisl ut Lorem ipsum dolor sit amet, consec-
tefuer adipiscing elit, sed diam nonummy nibh
euismod fincidunt ut laoreet dolore magna ali-
quam erat volutpat. Ut wisi enim ad minim
veniam, quis nostrud exerci tation ullamcorper
suscipit lobortis nisl ut aliquip ex ea commodo
consequat. Duis autem vel

Adjudicagéo

Analise e Desenho

Aceitagdo da Analise
e Desenho

NOVABASE

e N Ve N e N e N v
. Cafegory 1 1.x Category 2 A.L Catfegory 3 A.L Category 4 4.;

NOVABASE

Desenvolvimento

Testes Unitarios

Testes de Integragéo

Testes de Aceitagéo

Formagéo
de Utilizadores

Colocagédo em Servigo

Recepgéo Proviséria

NOVABASE

Lorem ipsum
Dolor sit amet

Lorem ipsum dolor sit amet, consectetuer adipisc-
ing elit, sed diam nonummy nibh Lorem ipsum dolor
sit amet, consectetuer adipiscing elit, sed diam
nonummy nibh euismod tincidunt ut laoreet dolore
magna aliqguam eratf volutpat, Ut wisi enim ad minim
veniam, quis nostrud exerci tation ullamcorper sus-
cipit lobortis nisl ut aliquip ex ea commodo conse-
quat, Duis autem vel eum iriure dolor in hendrerit in
vulputate velit esse molestie consequat, vel illum
dolore eu feugiat nulla facilisis at vero eros et ac-
cumsan et iusto odio dignissim qui blandit praesent
luptatum zzril delenit augue duis dolore fe feugait
nulla facilisi.

NOVABASE

Sao feitas entrevistas peridodicas
com o colaborador e reunibes

ce steering consigo para avaliar o
cdesempenho e evolugéo

do colaborador.

PRACTICAL USE

Lorem ipsum dolor sit amet, consectetuer adipisc-
ing elit, sed diam nonummy nibh euismod tincid-
unt ut laoreet dolore magna aliguam eratf volutpat,
Ut wisi enim ad minim veniam, quis nostrud exerci
fation ullamcorper suscipit lobortis nisl ut Lorem
ipsum dolor sit amet, consectefuer adipiscing elit,
sed diam nonummy nibh euismod fincidunt uf

Lorem ipsum dolor sit amet, consectetuer adipisc-
ing elit, sed diam nonummy nibh Lorem ipsum dolor
sit amet, consectetuer adipiscing elit, sed diam
nonummy nibh euismod tincidunt ut laoreet dolore
magna aliguam erat volutpat, Ut wisi enim ad minim
veniam, quis nosfrud exerci tation ullamcorper sus-
cipit lobortis nisl ut aliquip ex ea commodo conse-
quat, Duis autem vel eum iriure dolor in hendrerit in
vulputate velit esse molestie consequalt, vel illum
dolore eu feugiat nulla facilisis at vero eros et ac-
cumsan et justo odio dignissim qui blandit praesent
luptatum zzril delenit augue duis dolore fe feugait
nulla facilisi.

Pesquisa Acolhimento

Selegao Acompanhamento

Validagao

Contratagao
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NOVABASE

LI

Maio

Customer Logo

NOVABASE

The responsive people

30 | Maio | 2019

P — 00

The responsive people”
NOVABASE

Maio 2019

PRACTICAL USE

The responsive people”

NOVABASE

30 | Maio | 2019

P — 00

Lorem
lpsum

Lorem ipsum dolor sit amet, consectefuer adipi-
scing elit, sed diam nonummy nibh euismod tin-
cidunt ut laoreet dolore magna aliqguam erat vo-
lutpat, Ut wisi enim ad minim veniam, quis nos-
tfrud exerci tation ullamcorper suscipit lobortis
nisl ut Lorem ipsum dolor sit amet, consectefuer




NEOTALENT VISUAL INTRODUCTION

NOVABASE

The responsive people

NOVABASE

30 | Maio | 2019

P — 00

Como”~

The responsive people’

NOVABASE

30 | Maio | 2019

P — 00

Lorem
lpsum

Lorem ipsum dolor sit amet, consectefuer adipi-
scing elif, sed diam nonummy nibh euismod tin-
cidunt ut laoreet dolore magna aliqguam eratf vo-
lutpat. Ut wisi enim ad minim veniam, quis nos-
tfrud exerci tation ullamcorper suscipit lobortis
nisl ut Lorem ipsum dolor sit amet, consectefuer
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NEOTALENT VISUAL INTRODUCTION

Overlay on People

Honesty and openness permits us to be very clear and
clean on the overlay usage of shapes, message or claim.
Because it all tells about the people — firstly, exclusively.

LENT

OMPA

COMMUNICATION PRINCIPLE
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shifts,
_nxiety,

GROUP COMPANY

COMMUNICATION PRINCIPLE
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Call centers,
emofion management
and value delivery.

NEOTALENT

COMMUNICATION PRINCIPLE

0



NEOTALENT VISUAL INTRODUCTION

Overlay on People

When in usage of a simpler message,
we stand for a combination of
outlined and full colour shapes.

NECOTAL
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GROUP COMPANY

COMMUNICATION PRINCIPLE
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COMMUNICATION PRINCIPLE
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NECDOTALBRT

GROUP COMPANY

COMMUNICATION PRINCIPLE
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Usage of Graphic and Colour only
The optimisation of patterns and
colour can be done, in absence of
photographic resources.

NOVABASE

‘ FXPERIENCE '
N 4

TALENT

COMMUNICATION PRINCIPLE
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QA

NECOTALENT

COMMUNICATION PRINCIPLE
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NOVABASE
GROUP COMPANY

The responsive
people

COMMUNICATION PRINCIPLE
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GROUP COMPANY

COMMUNICATION PRINCIPLE
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